Brand Story Framework Worksheet

Use this framework to define your organization’s unique purpose and story.

1. Core Belief (Moral): What do you stand for?
Example: We believe safe workplaces create thriving communities.



2. Tension: What challenges do your members face?
Example: Our members face growing risk complexity in a changing world.



3. Happily Ever After: What does success look like when you deliver on your promise?
Example: Together, we build safer, stronger, more resilient services.



4. Invitation: How can your members participate?
Example: Partner with us to build safer workplaces and stronger communities.



Craft Your Brand Story

Now, combine your framework elements into one inspiring, connected story.
Use this formula: We believe [Core Belief]. But [Tension]. That’s why we [what you do / Happily Ever After]. And we invite you to [Invitation].


1. We believe...

2. But...

3. That’s why we...

4. And we invite you to...

Now, combine them:




Lastly, create a tagline or one-line brand promise that sums it up:
