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IMWCA

lowa Municipalities Workers'
Compensation Association
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93
Working to Keep the
Communities of Iowa
Working.

IMWCA's voice is always:

Approachable - Aligning with our values of fun & passion,
selflessness, and integrity our brand as a voice should be

approachable and easy to talk to, like a neighbor or friend.

Genuine - Aligning with our values of selflessness,
courage, and integrity, our brand’s voice should be
genuine. As a part of Iowa we actually want to help
our fellow Towans, not just sell them something.

Knowledgeable - Aligning with our values of
excellence and innovation, our brand’s voice should
be knowledgeable. When we explain things to people
we want to be able to break down complex topics and
make the message simple, accurate, and clear.

IMWCA

Brand Vaice






